National Heritage Area Progress
and Recent Activities

Delta Conservancy
March 25, 2026



Federal Fiscal Year 2026 Funding

= National Heritage Areas are funded through Heritage
Partnership Program

= Most NHAs receive $500,000 annually

= Funding for Federal Fiscal Year 2026 is $500,000, up from
$157,500in FY 2025

= Work plan approval required prior to receiving funding



Passport Program Launch

= |Launched on Feb. 28 with Rep. Garamendi event
= Currently 27 locations

= Each passport site includes stamping supplies,
NHA fact sheets, and display station

= Passport Program webpage includes map of
passport locations and nearby attractions
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Partnership Program

= |nitially focused on Passport Program sites
= Currently 16 partners

= Continuing to conduct outreach to potential partners
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Partners

The Sacramento-San Joaquin Delta National
Heritage Area is not a museum or a park, but a
living, breathing landscape of national
significance. It’s got history, culture, and
natural resources worth exploring, whether
you’re from Sacramento or Tallahassee,
Stockton or Santa Fe, Oakland or Cheyenne.

The Delta Protection Commission coordinates
the National Heritage Area, but visitors

experience its riches through our partners:
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SERVICE

agritourism destinations, landmark businesses
and more.
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DELTA

Yes, I'd like to become a partner of the
Sacramento-San Joaquin Delta National
Heritage Area

DPC-004. Form revised 05/28/2025

Please complete this form to share your potential as a National Heritage Area partner! We'll
review your submission and get in touch to discuss partnership with you.
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Tourism Branding and Marketing Plan

= Consultant completed Market Research and Brand
Analysis

= Next deliverable is Brand Strategy, followed by Brand
Toolkit

= Will be seeking input from Marketing & Communications
and Heritage Development & Tourism task groups



Additional Projects

= Delta Leadership Program = NHA Ambassadors Program

= America 250/Anza 250/ = Delta Happenings and Delta

California 175 Heritage Courier
Commemorations = VisitCADelta website and
= Junior Ranger Program calendar

= Delta Heritage Forum = Staff Augmentation



STATE OF CALIFORNIA a9 ' U
| &48) DELTA PROTECTION oz b @ =]
COMMISSION Commission Our Work Resources News and Events Search

Delta Heritage Courier - March/April 2026

Celebrating Black Farmers, Brentwood’s Poet Laureate, Springtime Snakes

Read this issue

e Sacramento-San Joaquin Delta National Heritage
Area Passport Program Kicks Off

Summer Camp, John Muir-Style

Springtime Snakes

Grand Island Mansion’s Classy Vibe

Public Art Helps a Newcomer Connect to Pittsburg
Open Mic with Brentwood’s Poet Laureate

Sea Level Rise Walking Tour in Vallejo

Special Delta Meadows Bird Hike

Watercolor Show Featured in Benicia

Fun Library News

ALSO: MUSEUMS, CLASSES and EVENTS
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